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U.S. consumer confidence dropped to 135.7 in November from 137.9 in October, the highest level in 18 years. Even 

though confidence remains historically strong, the details of the report were mixed. A gauge of household 

assessments of the present economic situation nudged up in November, while an index tracking expectations for 

the future fell, possibly tied to recent stock-market volatility. 
 

Favorable perceptions of the current situation, underpinned by upbeat views of the booming job market, bodes 

well for consumer spending this holiday season.  But consumers’ optimism and robust spending might not persist, 

as the economy is showing signs of slowing. 

 

 

 

Dr. Abdur Chowdhury is a Professor of Economics at Marquette University, the Chief Economist at Capital Market Consultants, Inc. (CMC) and a member of the Federal 
Reserve Board of Chicago’s Academic Advisory Council. CMC provides capital market, investment manager and economic research to financial professionals (for more 
information about Capital Market Consultants, Inc. see our website at (www.cmarkc.com).  

******************************* 
The opinions expressed herein are those of Capital Market Consultants, Inc. and may not reflect the opinions of other advisory firms or their affiliates. The information 
herein has been obtained from sources believed to be reliable, but we cannot assure its accuracy or completeness. Neither the information nor any opinion expressed 
constitutes a solicitation for the purchase or sale of any security. Any reference to past performance is not to be implied or construed as a guarantee of future results. 

 
This email and any files transmitted with it are privileged and confidential. This email is intended solely for the use of the individual(s) or entity to which it is addressed. If 

you do not wish to receive CMC News Alerts please notify the sender. If you are not the named addressee, then any dissemination, distribution, and copying is strictly 
prohibited. Please notify the sender immediately, by email, if you have received this email in error and delete the message from your system. The sender does not accept 

liability for any errors or omissions in the content of this message that arise as a result of email transmission. 
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